communiqué 2022

Drawing inspiration from the Anishinaabe Teachings of the
Seven Grandfathers, “Our People. Our Culture.” (APTN’s
culture code) highlights the importance of leading our
interactions in a positive way, from a place of understanding
and appreciation for all of our employees and their relations.
Much like the sacred teachings, the different pieces of “Our
People. Our Culture.” are woven together and are intended
as guiding principles in our conduct towards others and our
surroundings.
As we each reflect on these teachings, it’s important for us to ask ourselves which parts of them speak to us most. How
do you see yourself in this culture code? How can you practice the principles of this code in your day-to-day work? What
can you take away from this code that might help you outside of APTN? These are just a few of the questions that can
help us gain a more in-depth understanding of “Our People. Our Culture.” Please keep in mind that we all bring different
knowledge systems, identities and experiences to the table that will impact the way we interpret this code. What matters
most is that we reflect on these teachings and practice them with intention.
Illustrations and design by Bruce Kakegamic and Ella Fontaine.
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Zaagi’idiwin:
A strong flowing from the heart (love)
We put our employees first and value them beyond measure.
We honour our families and others, as well as ourselves.
We make APTN a fun place to work and see laughter as medicine.

Minaadendamowin:
Deeper relationships (respect)
We honour all communities across Turtle Island.
We seek inclusivity in everything that we do. You
belong here.
We strive to understand each other, have good
dialogue and develop strong working relationships.

Gwayakwaadiziwin
Righteousness (honesty)
We are trusting, honest and we
hold each other accountable.
We align our language with action
and always do our best.
We realize we have influence
beyond our network and welcome
this responsibility.

Debwewin
Everything is connected (truth)
We are—and have always been—
dedicated to truth and reconciliation.
We aim to reflect diverse Indigenous
voices, perspectives and realities.
W
 e believe in APTN and we are proud
of what we achieve.

Nibwaakaawin
Prudence and intelligence (wisdom)
We honour our employees’ wisdom in
all its forms: knowledge, intelligence,
histories, lived experiences and more.
We are grounded in Indigenous
teachings and storytelling.
We are a leader in Indigenous
programming, sharing voices and
stories that need to be heard.

Dabaadendiziwin
Compassion (humility)
We encourage all APTN
employees to maintain a healthy
work-life balance and to pursue
opportunities for personal and
professional growth.
We work collaboratively, asking
for help when we need it and
offering it when we can.
We approach our work with
humility, recognizing that there
is always more to be learned.

Aakode’ewin: Moral courage to do
the right thing (courage)
We share our stories with the world
and we know they make a difference.
We are innovative, bold and
courageous in our decisions.
We embrace feedback and listen to
new ideas without judgement.

MISSION
APTN is sharing our Peoples’
journey, celebrating our
cultures, inspiring our children
and honouring the wisdom of
our Elders.
ABOUT APTN
The launch of APTN on Sept. 1, 1999
represented a significant milestone for
Indigenous Peoples across Canada. The
network has since become an important
source of entertainment, news and
educational programming for nearly 10 million
households across Canada. Since television
broadcasts began reaching the Canadian
North over 30 years ago, the dream of a
national Indigenous television network has
become a reality. The rest, as they say, is
broadcast history.

APTN CO M M U N IQ U É 202 2

TABLE OF CONTENTS
2

Message From Our Chairperson

4

Message From Our CEO

6

Year In Review

8

Indigenous Production

14

Our People

20

Advertising

24

Setting The Technological Pace

26

Our Stories, Told Our Way

30

Conditions Of Licence

34

Programming

Appendix A | Independent Production Activity
(Original Productions) 2021-2022

APTN’s fiscal year runs from Sept. 1, 2021 to Aug. 31, 2022.
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MESSAGE FROM OUR CHAIRPERSON

Julie Grenier
Ai,

What a fantastic year it has been for APTN.
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We’ve now lived through nearly
three years of a global pandemic
and it has certainly been a time of
deep reflection and great change.
I would like to commend everyone
at APTN for persevering through
the last few years and beyond. As
a network, we continue to deliver
content that our audiences rely on
us for.
Despite the recent obstacles we’ve
been presented with, 59% of our
original programming was produced
in an Indigenous language within
the 2021-2022 fiscal year—a great
accomplishment during a time
when the world is still navigating
the fallout of the global COVID-19
pandemic. In addition, 63% of our
programming featured women in at
least 40% of key creative positions,
a great boon for Indigenous women
filmmakers across Turtle Island.
Notably, in September 2021, APTN
announced the five winners of the
first annual RBCxMusic Indigenous
Music Accelerator (IMA) program.
This unique mentorship program
supports Indigenous musicians
actively working in the music
industry who are looking to take
their career to the next level.
Canada’s Music Incubator worked
directly with APTN to select
seven Indigenous musicians across
Canada, all with diverse musical
styles and genres. The successful
applicants received business/
career development guidance,
opportunities to participate

in personal and professional
workshops and the chance to
have one-on-one meetings with
some of Canada’s top music
industry professionals.

forward to all that the network will
continue to accomplish.
Julie Grenier, Chairperson
APTN Board of Directors

The IMA program is an evolution of
APTN Indigenous Day Live’s Music
Incubator program, continuing
our long tradition of supporting
the creation of music as a unique
reflection of Indigenous cultures.
MOVING FORWARD
As we close the book on another
year and look ahead to the next, the
board is beginning to gear up for the
early stages of our licence renewal
process. The process is a long one
and we need to make additional
amendments to our governance
manual in the meantime.
We want nothing more than to see
the network continue to succeed
and forge new paths. With this in
mind, we continue to put resources
into APTN lumi, our Indigenousfocused streaming service that we
launched in 2019. As we navigate
this platform, we’ve come to
realize that more opportunities and
programming lie not just within
Canada, but internationally as well.
Going forward, we aim to place
a greater emphasis on bringing
international Indigenous content to
the APTN lumi library.
With new projects on the horizon
and a new year ahead of us, the
APTN Board of Directors looks
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MESSAGE FROM OUR CEO

Monika Ille
Kwaï,

The past fiscal year has been one of great
change, innovation and achievement for
APTN. As a network, we continue to push
the boundaries of what is possible while
staying true to our roots.
For over 23 years, APTN has provided a platform for Indigenous Peoples to
share their stories in their voices. As we look to the year ahead, we will continue
to prioritize our community while adapting to the ever-changing media
landscape. To welcome the first National Day for Truth and Reconciliation
(NDTR), APTN offered a full day of programming in honour of residential
school Survivors, their families and their communities. On Sept. 30, 2021,
special coverage aired across all APTN platforms to raise awareness about the
significance and history of this monumental day of remembrance. In addition,
a specially curated collection titled “National Day for Truth and Reconciliation”
was made available on APTN lumi, which featured a variety of programs that
sparked meaningful conversations about Indigenous experiences.
Through our partnership with the National Film Board, APTN acquired 11 films
from award-winning director Alanis Obomsawin. The documentaries were
added to our APTN lumi lineup in December of 2021 for our viewers across
the country to enjoy. Created over a span of 35 years, between 1984 and 2019,
the films address important Indigenous matters that remain relevant today.
As a fellow Abenaki woman, Obomsawin represents Indigenous strength and
resilience through her work. She has repeatedly pushed the boundaries of
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documentary film and has made
substantial contributions to the
industry. We are so proud to feature
such a ground-breaking activist, who
is also a personal inspiration of mine.
In February of 2022, APTN received
a record-breaking 14 nominations
for the 2022 Canadian Screen
Awards, and ended up winning four
awards: Best News or Information
Series (APTN Investigates), Best
Direction, Factual (Stephanie
Clattenburg, Spirit Talker), Best News
or Information Segment (“The Death
Report,” APTN Investigates) and Best
National Reporter (Tina House, APTN
National News). These recognitions
demonstrate the importance and
appreciation of authentic Indigenous
storytelling.
The following month, we premiered
Hockey Night in Canada in Cree, a
landmark program with Sportsnet
that covered six NHL games with
commentary, analysis and play-byplay calls in Plains Cree for hockey
fans nationwide.
We achieved another monumental
milestone in March when we signed
a memorandum of understanding
(MOU) between APTN and CBC/
Radio-Canada. This MOU enhances
APTN’s and CBC Radio-Canada’s
ability to create First Nations, Inuit
and Métis programming, increase
access to and awareness of this new
content and connect people—both
Indigenous and non-Indigenous—
across Turtle Island.

One way we’re looking to create
deeper connections with new and
familiar audiences is through our
ever-expanding programming. This
past fiscal, a variety of new programs
were greenlit for production. Premier
Contact, the French-language
edition of our hit show, First Contact
Canada, was greenlit for production
in partnership with Canal D. Principal
photography also began on the
Crave original series, Little Bird, in
April of this year. Little Bird marks our
first Indigenous program partnership
with Crave and we are very excited to
see the final cut.
We continue to reach great heights
and push the envelope in every area
of our work despite the ongoing
challenges presented by the pandemic.
On June 18, 2022, we were able to
host an in-person celebration for
APTN Indigenous Day Live (IDL) for
the first time since 2019. IDL 2022
was reimagined from a traditionallyhosted concert to a cultural and
artistic presentation to celebrate this
year’s theme, “Celebrating Our Lands.”
IDL 2022 emphasized the important
relationship that Indigenous Peoples
have to the lands and honoured
those who work tirelessly to protect
them. This year’s broadcast featured
artists from a variety of disciplines
and celebrated gender diversity, with
each act being led by an Indigenous
woman or a member of the 2SLGBTQ+
community.
In addition to these fantastic
achievements, APTN continued to

uphold its ranking among Canada’s
Top Employers for Young People,
Canada’s Top 100 Employers and
Manitoba’s Top Employers. The success
of our organization depends upon
our employees, the work atmosphere
and the confidence that our staff
and viewers have in the network.
We made a concentrated effort over
the past fiscal year to forge stronger
connections between our employees
and our workplace. The results of those
efforts was the creation of our brandnew culture code, “Our People. Our
Culture.” Our goal for “Our People. Our
Culture.” is to accurately reflect both
the values of APTN and the values of
our employees across the country, so
current and prospective employees
know that our environment is inclusive,
welcoming and respectful.

will continue to fight hard to ensure
Indigenous voices have a dedicated
place in Canada’s media landscape.

We drew our inspiration from the
Anishinaabe Seven Sacred Teachings,
also known as the Teachings of the
Seven Grandfathers. These excellent
teachings can be applied by everyone,
no matter your roots, ancestry
or religious background. You can
read more about the Seven Sacred
Teachings and how we tied them into
our culture code in this edition of the
Communiqué.

As the world’s first national
Indigenous broadcaster, we believe
education is key to reconciliation
and we will continue to support
Indigenous initiatives that encourage
truth and reconciliation. As we
walk along this shared path, we will
continue to offer programming that
encourages meaningful dialogue
between Indigenous and nonIndigenous viewers. We are excited
to see what the future holds for First
Nations, Inuit and Métis Peoples.

Being able to create and share
programming like ours makes
the impact of Bill C-11 even more
profound. Indigenous representation
in media and the recognition of
Indigenous languages is paramount
not only to APTN’s audiences, but to
all Canadians across Turtle Island. I

MOVING FORWARD
As we leave another fiscal year
behind us, we look to the future and
to everything we hope to accomplish
in the years ahead.
The upcoming year will be a very
important one for the network as we
gear up to renew our broadcasting
licence. Now more than ever,
Canadians are interested in hearing
and learning from authentic
Indigenous stories. As a result,
more and more people are turning
to APTN to learn about the history
and diversity of Indigenous cultures
across Turtle Island and beyond.

Wli nanawalmezi (take good care of
yourself)
Monika Ille, Chief Executive Officer
APTN
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Year in Review

2021-2022
HIGHLIGHTS
BROADCAST
MORE THAN 55
HOURS/WEEK
Indigenous-language programming
in 16 different languages

MORE THAN 82%
of programming broadcast
was Canadian

THE FIRST
NATIONAL DAY
FOR TRUTH AND
RECONCILIATION
APTN marked Sept. 30, 2021, with
a full day of curated programming
across all APTN channels in
remembrance and honour of
residential school Survivors, their
families and their communities.
APTN CO M M U N IQ U É 202 2
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60% OF
EMPLOYEES

10 JOURNALISM
AWARDS

are Indigenous

from the Canadian Screen Awards,
the Canadian Association of
Journalists, World Press Freedom
Canada, and the Native American
Journalists Association (NAJA).

AWARD-WINNING
PROGRAMMING
Our first and second-window
programs garnered 11 awards out of
69 nominations in 2021-2022.

40+ NEW
ADVERTISERS
secured for TV and aptntv.ca

3.5 MILLION
visitors to APTN websites

APPROXIMATELY
43%
of Indigenous Peoples over 18 who
receive APTN in their home are
tuning in on a regular basis.

BROADCAST 22
HOURS/WEEK
French-language programming

TOP EMPLOYER
AWARDS
Canada’s Top 100 Employers,
Canada’s Top Employers for Young
People, Manitoba’s Top Employers
and recipient of the Canada’s Most
Admired Corporate Cultures Award.
7
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Indigenous
Production
APTN’s programming team is passionate
about amplifying Indigenous stories and
supporting Indigenous talent.
This past fiscal year was an exceptional one for our programming department.
New initiatives such as our Feature Documentary Request for Proposals (RFP)
have encouraged emerging and established talent to step into the national
spotlight. Their stories are shared across the network via APTN linear television
and on APTN lumi.
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Partnerships continue to nurture Indigenous stories and illustrate how ongoing
restorative relationships can inspire change in the broadcasting industry.
Leveraging partnerships for scripted content has allowed APTN to access more
original scripted content with higher budgets, while freeing up more funds to
invest in Indigenous-language programs.

SPOTLIGHT ON SUCCESS
2021–2022 ACCOMPLISHMENTS
TV ORIGINAL PROGRAMMING
REQUESTS FOR PROPOSALS
For the second year in a row, APTN’s General Entertainment RFP launched in
January 2022. These projects are often driven by strong on-camera personalities
in unique situations. Both Back to Roots and One Dish, One Spoon return for
another season to continue entertaining our viewers.
Language is the foundation of culture. Whether APTN audiences are tuning in
to programming in their native Indigenous language, or watching our content
as part of their language reclamation journey, there’s no doubt that Indigenouslanguage programming is paramount. In May 2022, APTN placed a call for
Indigenous-language programming which resulted in 17 projects that applied to
the Canada Media Fund (CMF) Indigenous Program. This program supports the
growth of audiovisual production by First Nations, Inuit and Métis producers
and recognizes the need for Indigenous Peoples to tell their own stories.
Many of the most exciting Indigenous voices in media are telling urgent,
deeply-layered stories about their people and their communities through
projects that are made possible by our RFPs. Our audiences have never been
more interested in seeking out and watching authentic, bold Indigenous
documentary storytelling. APTN’s Feature Documentary RFP will support four
projects in this personal and political medium of storytelling: The Cover Up by
Tanya Brunel, Wilfred Buck by Lisa Jackson, Wochiigii lo: End of the Peace by
Heather Hatch and Coming Home by Erica Daniels.
The Northern Members 2021-2022 RFP continues to support our Indigenous
language speakers in the North, especially with the ongoing broadcast of
Qanuq Isumavit, the only live national call-in television series in Inuktitut.

AWARDS & RECOGNITION
This past fiscal year, APTN’s original
programming received 69 nominations across
multiple categories. These programs continue
to highlight homegrown storytelling and
entertainment. APTN took home the 2022 Canadian
Screen Award for Best Direction, Factual on behalf
of Stephanie Clattenburg for the Membertou First
Nation episode of Spirit Talker.
APTN earned several nominations and awards at the
2022 Leo Awards in British Columbia. Dr. Savannah: Wild
Rose Vet took home two awards for Screenwriting and
Best Musical Score and Moosemeat & Marmalade won
for Best Cinematography Documentary Series. Tribal’s
Brian Markinson also took home an award for Best Lead
Performance – Male.
APTN lumi’s first original series, Querencia, garnered multiple
festival nominations, including two nominations for the
prestigious Canadian Screen Awards in 2022: the Cogeco
Fund Audience Choice Award and Best Web Program or Series,
Fiction. Across Canada, we scored multiple wins at the 2021
Alberta Film and Television Awards: three wins for Secret History
of the Wild West, three wins for Tribal and one for Queen of the
Oil Patch, which took home Best Screenwriter (Unscripted Under
30 Minutes). The APTN lumi team was thrilled to see Shadow of the
Rougarou, another original web series, secure three nominations at
the 2022 Leo Awards.

Over the past fiscal year, APTN commissioned 514 hours of original
programming which involved 57 titles. Forty-five per cent of these titles will be
in English, 45% in an Indigenous language and 10% will be in French.
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STRATEGIC PARTNERSHIPS
The pandemic provided an amazing
opportunity for broadcasters
to support one another while
encouraging Indigenous creators to
share their stories. This past fiscal
has been exceptional in terms of
gaining momentum on-set while
remaining within safety guidelines.

series (Little Bird and Acting Good)
and two feature-length documentaries
(Wilfred Buck and Singing Back the
Buffalo) with APTN as the second
window broadcaster. Notably, on both
scripted series, APTN has negotiated
day-and-date co-premieres with Bell
Media, putting APTN audiences on
equal footing with our partners.

Bell Media is leading as the first
window broadcaster on two scripted

For a fourth time, CBC and APTN
participated in the 29th annual

Indspire Awards in June 2022. We
continued to partner on the 10th
Annual Arctic Inspiration Prize (CBC
North), as well as Bones of Crows
(CBC), Pour toi, Flora (CBC/RadioCanada) and Season 2 of La brigade
(CBC/Radio-Canada).

APTN is third window broadcaster
for Season 2 of La brigade (CBC/
Radio-Canada). APTN and Blue Ant
(Cottage Life) continue as partners in
Season 2 of Life Below Zero: Canada,
Dr. Savannah: Wild Rose Vet and
Season 3 of Merchants of the Wild.

TVO and APTN are collaborating
on the feature documentary The
Cover Up (TVO). Likewise, TFO is
second window broadcaster and

APTN Indigenous Day Live 2022 (IDL
2022) was broadcast on AMI-tv on
June 18, 2022 and on Eastlink Cable
community stations on June 21, 2022,
for National Indigenous Peoples Day.
APTN also partnered with CBC/
Radio-Canada, Télé-Quebec and Les
Films Sanajik to produce Le Grand
Solstice, which aired on June 20,
2022, across all APTN channels.

Indigenous Language Commitments - APTN 2021-2022 Fiscal
Language

Hours

% of Total Hours

Anishinaabemowin

8

3%

Anishnaabe

6.50

3%

Atikamekw

6.50

3%

Blackfoot

6.50

3%

Cree

41.5

17%

Cree & Dene

13

5%

Cree & Ojibe

9

4%

Innu

3

1%

Inuktitut

75

32%

Mi’kmaq

23

10%

Mohawk

6.5

3%

Northern Tutchone

13

5%

Ojibwe

13

5%

Syilx

6.5

3%

Woodland Cree

6.5

3%

Total

237.5

100%
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APTN and imagineNATIVE
collaborated for a fifth year on the
APTN and imagineNATIVE Web
Series Pitch Competition in the fall of
2021. The grand prize was awarded
to Shawn Cuthand and Daniel Knight
for The Feather. We look forward
to seeing this series come to life
and continuing to collaborate with
imagineNATIVE on the Web Series
Pitch Competition in October 2022.
Throughout 2022, APTN has
continued its partnership with the
National Screen Institute (NSI) via
the annual NSI IndigiDocs program.
We recently collaborated with
the team from Spirit of Birth, an
IndigiDoc alumnus, to turn their
project into a series for APTN lumi,
further proving that this platform
continues to empower Indigenous
storytellers.

TV ACQUISITIONS
Indigenous films have the ability
to pack a powerful punch and
dismantle inaccurate perceptions of
Indigenous Peoples. Great examples
of this include recently acquired
titles such as: The Grizzlies (2020),
Portraits from a Fire (2021), Food
for the Rest of Us (2020), Wildhood
(2020), Blood Quantum (2019) and
Through Black Spruce (2018).
APTN also acquired Searching for
Sugar Man, a critically-acclaimed
music documentary that highlights
how an Indigenous artist was ahead
of their time, or dare we say, “in
tune” with their time.
Indigenous stories from around
the world are just as meaningful
to APTN as content from across
Turtle Island. Not only do we have
the privilege of sharing international
stories, but we also have the
responsibility of encouraging viewers
to listen to the voices of Indigenous
Peoples both near and far. Films
such as The Australian Dream and
High Ground are prime examples
of how Indigenous storytelling
transcends geographic boundaries
and connects people across the
globe.

APTN LUMI ORIGINAL &
ACQUISITIONS PROGRAMMING
Overall, APTN lumi’s acquisitions
and original programming team
secured 226 hours of programming
during the 2021-2022 fiscal year.
This includes 166 hours in English,
17 hours in French and 43 hours in
various Indigenous languages.
APTN’s original programming and
acquisitions team also plays a big
role in advancing subscription
video on demand (SVOD) rights
from annual commitments towards
APTN lumi. For the 2021-2022 fiscal
year, this includes 172.5 hours of
programming in English, 37.5 hours
in French and 160 hours in a variety
of Indigenous languages.
This past year, APTN lumi launched
over 400 hours of content for
subscribers, with an average of 35
hours per month. APTN lumi is very
proud of its current catalogue of
700+ hours of language content in
21 different Indigenous languages—
the largest Indigenous-language
component in any streaming
catalogue.

This past fiscal year, acquisitions
secured more than 180 hours of
programming for linear TV.
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ORIGINAL PROGRAMMING
The success of Querencia inspired a new wave of talent to submit proposals
to APTN’s Web Series RFP and APTN/imagineNATIVE’s Web Series Pitch
Competition in 2021. During this fiscal, APTN lumi commissioned two original
productions from emerging talent: Jason (Tanis Parenteau) and The Feather
(Ryan Moccasin). The network also launched two APTN lumi originals this past
fiscal: the supernatural thriller Shadow of the Rougarou (Jordan Waunch) and
the comedy series DJ Burnt Bannock (Darcy Waite), which have since garnered
significant public attention and attracted new audiences.
APTN LUMI ACQUISITIONS
This fiscal, we had the pleasure of welcoming amazing stories from our
northern communities, including the children’s series Inuk and the poignant
documentaries Angry Inuk and Reel Injun.
Another exciting acquisition is Wapos Bay, a beloved animated series that will
soon be added to our family-friendly library on APTN lumi.
APTN INDIGENOUS DAY LIVE 2022
Since 2007, APTN Indigenous Day Live (IDL) has proudly brought communities
together to celebrate Indigenous artists. This year, IDL was reimagined from a
traditional concert experience to an innovative cultural showcase that shone a
light on our theme for 2022, “Celebrating Our Lands.”
After two years of virtual events, this year marked the return to an in-person
celebration on June 18, 2022, at The Forks in Winnipeg, Man. IDL 2022
combined theatre, music, painting, comedy, poetry, drag and dance to bring
audiences an unforgettable experience. There was no headliner and no
hierarchy. Instead, all of the IDL artists came together to tell a single story that
united us all.
Not only did this year’s show feature artists from a variety of disciplines, but
it also featured new or reimagined collaborative works that were performed
for the first time on the IDL stage. For instance, soprano Melody Courage and
dancer Barbara Diabo, who had never met in person before, created a brandnew piece to perform together at IDL this year. Their emotional performance
honoured those we have lost in recent years.
IDL 2022 also celebrated gender diversity. Each act was led by an Indigenous
woman or member of the 2SLGBTQ+ community. This highlighted the special
connection that Indigenous women and Two-Spirit people have to the land.
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Broadcast live on June 18 for audiences across the country to enjoy, the show
incorporated short documentary vignettes that represented the four regions of
our lands: north, east, south and west. These vignettes brought our audiences
to communities nation-wide, demonstrating the strong ties between artists and
their homelands.
For all broadcasts of APTN Indigenous Day Live 2022, we had a total reach of
168,000 viewers and it was among the top 10 most watched shows for June on
APTN lumi. Leading up to and during the broadcast, there was strong national
engagement with our audiences online and in social media. Our promotional
and advertising content achieved 10,646,181 impressions and 1,981,289 video
views. With an additional 2,812,296 impressions from other content that
included the hashtags #IDL2022 and #JAD2022. Encore presentations of IDL
2022 were broadcast on June 21, 2022, as part of APTN’s 24 hours of special
programming for National Indigenous Peoples Day.
INDIGENOUS CONTENT MADE IN-HOUSE
The content creation (CC) team is an innovative, internal content team that
is invaluable to APTN’s overall linear and digital programming strategies. The
team develops high-quality, timely productions in efficient and creative ways.
They also serve an internal need for add-value content that enriches the tone of
APTN’s linear and online viewing experience.
The content creation team spent this past fiscal year producing distinctive
and compelling series that appeal to all Canadians. Each program contains
authentic content that celebrates Indigenous cultures and identities. APTN
looks forward to being on screen in the next fiscal and to expanding our
current catalogue of programming.

2021/2022 IN PRODUCTION

Ever Good
(Lifestyle—English)

Stefan Uses His Words
(Educational—English)

Journeys
(Slow TV—Without Narration)

Elements
(Slow TV—Without Narration)

Ever Good is a short-form content
project that demonstrates ways to
cook Indigenous-inspired foods.
Preparation of ingredients and
cooking instructions are shared in
a simple format that can be easily
replicated at home. Some of the
recipes include venison, smoked
salmon, duck and elk.

Host Stefan Richard takes audiences
on a fascinating journey about
language reclamation. This series
is centered on insights from
Indigenous Elders, knowledge
keepers and language carriers.
Stefan hopes to revitalize Indigenous
languages for present and future
generations by exploring their rich
history and evolution.

This series follows a slow TV-style
format, where subjects are filmed by
a single camera for long durations.
From the comfort of your own
home, you can take a canoe trip
down the Dease River in British
Columbia or go on a train ride from
Winnipeg, Man., to Churchill, Man.

Elements follows a slow TV-style
format, where each episode focuses
on a different sacred element and
its relationship to our Creator. This
exciting series will teach viewers
about the four sacred elements—
earth, water, air and fire—and the
role they play in Indigenous cultures.

What’s the Word?
(Children/Educational—English)

Music Series (Title TBA)
(Music—English)

What’s the Word? teaches children
how to draw the “word of the day” in
English and a variety of Indigenous
languages. After each drawing is
complete, the viewer is taught how to
say the “word of the day” in Ojibwe.

This series follows the musical
journey of seven artists that
participated in the Indigenous Music
Accelerator program, presented by
APTN and RBCxMusic.
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Our People
A top employer, trailblazer and influential
presence, APTN creates in-house employee
programs that are recognized and praised
by industry leaders.
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SPOTLIGHT ON SUCCESS
2021-2022 ACCOMPLISHMENTS
The people and culture department
facilitates a work atmosphere based
on APTN’s core principles and values.
Providing support to all departments,
they focus their efforts on fostering
a positive environment, where
employee satisfaction, collaboration
and productivity can flourish.
COLLABORATIVE CULTURE
APTN’s benefits outshine those
offered by many other companies.
This, and many other elements, have
contributed to the network’s thriving
internal culture this past fiscal:
Collaborative Culture Code
Project — in collaboration with
Waterstone Human Capital, we
created an APTN culture code
called “Our People. Our Culture.”
As a network, we value connecting
with our people, whether that’s our
employees, viewers, community
members or stakeholders. After
over 20 years in the ever-changing
world of broadcasting, we know
that both retaining and attracting
new employees and viewers is
more important than ever. “Our
People. Our Culture.” is intended
to guide APTN’s internal and
external behaviours by setting clear
expectations for current and future
employees. It also serves to unite our
employees through value systems
that are unique to APTN.
Using a company-wide workplace
survey and interviews with a number

of employees, we examined our
current workplace culture and
identified what we could do to
make it even better. Input from
various departments allowed us
to develop both the textual and
creative elements of our culture
code in a collaborative manner. As
the world’s first national Indigenous
broadcaster, we wanted our
culture code to reflect our unique
programming and our continued
support of Indigenous communities
across the country. We drew our
inspiration from the Anishinaabe
Seven Sacred Teachings, also known
as the Teachings of the Seven
Grandfathers. These teachings can
be applied by everyone, no matter
their roots, ancestry or religious
background. Elder Ruth Christie
worked with APTN’s people and
culture department on the final
approval of our culture code
to ensure it was accurate and
respectful of Indigenous cultures.
“Our People. Our Culture.” highlights
the importance of leading our
interactions in a positive way, from
a place of understanding and
appreciation for all of our employees
and their relations. Implementing
“Our People. Our Culture.” provides
the common ground we need for
working collaboratively with both
our APTN colleagues and our
external partners. This is especially
important for an organization that
has such diverse stakeholders. By
sharing our values with current and
potential employees, as well as with

our stakeholders and audiences, we
help distinguish APTN from other
media outlets across Turtle Island.
Tea with Monika — we believe that
getting to know our colleagues,
as well as leadership, is important
to building a collaborative and
healthy workplace culture. That’s
what prompted us to launch a
new program this past fiscal, aptly
named Tea with Monika. This
monthly program is an opportunity
for approximately six to eight
employees from across the country
to meet with our CEO and each
other in an informal setting. The
conversation focuses more on
getting to know one another
personally, with the occasional nod
to what everyone is working on
professionally. This is an excellent
way for APTN’s CEO, Monika Ille, to
build connections with employees
across the country.
Stay Interviews — this fiscal, people
and culture started the process
of conducting one-on-one stay
interviews with all employees
to gather information about the
aspects of their jobs that they enjoy
and the areas that they feel could
be improved. These interviews
have also been used to gauge how
everyone feels about return-to-work
plans and hybrid work scenarios in
the midst of the ongoing pandemic.
Stay interviews are an effective
tool for improving our workplace
and ensuring that APTN meets its
employees’ needs.

Employee Referral Program —
employees are eligible to receive
$500, as well as a day off with pay,
should an Indigenous candidate that
they refer be hired and pass their
probationary period.
Indigenous Recruitment Task Force
— with representation across APTN,
this committee meets on a monthly
basis and examines ways to increase
Indigenous representation at all
levels.
French Language Training — we
offered employees the opportunity
to take a 22-week beginner French
course and the response was
overwhelmingly positive. The first
group to participate included 12
APTN employees who wrapped up
their training in August 2022. There
is evidently a demand for learning
opportunities like this one and we
look forward to offering more of
them in the future.
Cultural Connections — we
organized a virtual blessing with
Elder Cindy Martin on March 3,
2022, approximately two years after
we began working remotely. Cindy
shared traditional teachings with
our staff and the gathering was
recorded for those who were unable
to attend. We continue to seek out
other First Nations, Inuit and Métis
Elders and knowledge keepers to
collaborate with APTN on future
cultural initiatives.
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Respectful Workplace Training —
we launched the Respect, Civility
and APTN’s Workplace Culture
training, which took place at the end
of 2021. Groups of 15-20 employees
at a time were scheduled to
participate in this mandatory training
session that included team building
and brainstorming exercises about
trust in the workplace.
Workplace Violence and
Harassment Training — in order to
foster a safe work environment and
be fully compliant with Bill C-65,
we enrolled all APTN employees in
a mandatory training course called
Workplace Sexual Harassment and
Violence: Building Safe Workplaces.
Created by our partners at the
Canadian Women’s Foundation, this
one-hour online training session
contained four modules on how to
prevent violence and harassment in
the workplace.
All Employee Event — on May 5,
2022, we ran a very successful
All Employee Meeting, which we
received excellent feedback on. It
was an educational and fun-filled
afternoon where employees ate
lunch together virtually, enjoyed
a musical performance by Nelson
Little and discussed upcoming
projects.
Wellness Spending Account — as
a commitment to further support
our employees with their general
wellbeing, we developed a program
that provides all APTN employees
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with $150 per year to spend on
wellness-related items or activities.

dedication to employees throughout
this past fiscal year:

Partnerships — the people and culture
department continues to develop
partnerships in order to increase
Indigenous participation at APTN:

• Canada’s Top Employers for Young
People for the sixth consecutive
year.

• Journalists for Human Rights
(JHR) — This partnership
continues to successfully place
Indigenous interns in multiple
APTN news bureaus across
Canada.
• Canadian Women’s Foundation
— APTN has signed off on a
collaborative services agreement
with the Canadian Women’s
Foundation to support the training
component of their ROSA project.
APTN’s labour relations/projects
specialist provides HR support.
• Royal Canadian Airforce — This
partnership continues, but is
currently on hold due to the
COVID-19 pandemic.
• MB Start — This partnership
continues, but is currently on hold
due to the COVID-19 pandemic.
• Indspire — This partnership
continues to distribute
scholarships to Indigenous
students and improve access
to education through Indspire’s
Building Brighter Futures program.
AWARDS & RECOGNITION
By continuing to offer exciting
career opportunities and fostering a
nurturing work environment, APTN
was recognized for its enduring

• Canada’s Top 100 Employers for
the 10th consecutive year.
• Manitoba’s Top Employers for the
14th consecutive year.
• Recognized as one of Canada’s
Most Admired Corporate Cultures
for the third time.
TRAINING FOR THE FUTURE
APTN is known for its unwavering
support of Indigenous talent and
its commitment to the professional
development of employees in the
broadcast industry. All employees
receive support for ongoing training,
both in-house and online, to encourage
growth within the organization.
Fostering a culture of health and safety
is important for everyone at APTN.
Our Health and Safety Committee will
be revamped in 2022-2023 in order to
comply with the Canada Labour Code.
New members will be recruited and
all committee members will receive
specialized training.
New employees will continue to
complete the following training
courses: Understanding Indigenous
and Treaty Rights, Harassment in
the Workplace and the Workplace
Hazardous Materials Information
System (WHMIS).

APTN continues to participate in a
formalized mentorship program. Led
by Spear-Rhodes, an Indigenous and
woman-owned company, the program
provides Indigenous employees
with professional development
opportunities. Once they complete
the program, employees have the
opportunity to apply for mid-level
management and senior management
vacancies as they become available.
There are currently 10 APTN employees
participating in this program.
SUPPORTING ALL CANADIANS
APTN continues to collaborate with
the Canadian Women’s Foundation
to support the training component
of their new project, ROSA.  
ROSA is a digital platform designed
to act as a robust, one-stop-shop that
provides clarity around workplace
sexual harassment. The project will
also provide training and support
for preventing workplace sexual
harassment.
The first of its kind in Canada, ROSA
will help workers continue to lead
the charge on eliminating sexual
harassment from their workplaces.
AFTERMETOO, another collaborator
on ROSA, was formed in Toronto in
2017 as a response to inadequate
protections and systems for
addressing workplace sexual
harassment in the entertainment
industry. APTN is supporting the
training component of ROSA from
April 1, 2019, to Feb. 28, 2024.

LEVERAGING LEARNING
The network helps Indigenous
students at vocational schools and
post-secondary institutions by
providing them with internships
and work experience programs that
introduce them to the real world of
TV broadcasting. Highlights include:
APTN’s Work Experience Program,
where APTN collaborates with
educators in high schools and postsecondary educational institutions to
identify fitting Indigenous students
to enroll in the network’s program.
Students who complete the Work
Experience Program are eligible to
apply for a paid internship position
at the network.
The Extensive Internship Program
and Work Experience Program
placed three students over the fiscal

year, helping them acquire valuable
work experience.
As in years past, APTN and the
Canadian Association of Journalists
(CAJ) continue to collaborate.
However, due to the COVID-19
pandemic, we were unable to
provide an Indigenous person with a
paid placement at APTN Investigates
during the past fiscal year.
REWARDING COMMUNITY
Our Indigenous Scholarship Program
supports First Nations, Inuit and
Métis students with their studies,
leading to full-time employment
in a television or filmmaking
career. APTN will award the APTN
Indigenous Scholarship to six
Indigenous students who otherwise
would not have the opportunities
or the resources to complete a

course of study. Through Indspire’s
Building Brighter Futures: Bursaries,
Scholarships and Awards program,
six Indigenous students will receive
$2,000 each, which may be applied
to academic and/or living expenses.
This scholarship was awarded to
six students in the past fiscal year.
The recipients of the Indigenous
Scholarship Program in 2021 were
Ginewikwe Golden Eagle Woman
(Cindy Black), Mary Deleary, Diane
Raven Leipsic-Judge, Krystal Gray,
Marcia Turner (Ligi Gal Wil) and
Kaylee Weigelt.

anniversary gifts, seven employees
with 10-year anniversary gifts, nine
employees with 15-year anniversary
gifts and three employees with 20year anniversary gifts.

Full biographies of the successful
candidates can be found on APTN’s
corporate website.
EMPLOYEE RECOGNITION
This past fiscal year, APTN presented
nine employees with five-year

2021-2022 INTERNSHIPS | WORK EXPERIENCES | FELLOWSHIP/SUMMER STUDENTS
Institution

Program

Department

# Of Students

Red River College

Internship

Marketing

1

Churchill, Nelson McIntyre, Gordon Bell High Schools

Work Experience

News

3

Cambrian College

Summer Student

Marketing

1

Tec-Voc High School

Summer Student

News

1

IPAC

Internship

Marketing

1
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APTN’S DIVERSITY UPFRONT
Statistics
Indigenous Ancestry
As of May 27, 2022, 60% of APTN employees are of Indigenous ancestry.

Positions
69%

Indigenous Sr. Managers

Total Workforce
25%

31.5%

Indigenous Managers

Indigenous Non-Managerial

29.2%

44%

62.5%

Visible Minorities
8%

7.8%
7%
6.5%

3%

4.2%

0.6%

First Nations – Status

Visible Minority

Métis

Non-Indigenous

Total Workforce

First Nations – Non-Status

Undeclared

Sr. Managers

Inuit
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Non-Management

Workforce Gender
51.2%

Female

70%

Indigenous Female

48.8%

Male

52%

Indigenous Male

Female Non-Managerial
Male Non-Managerial

40%

Unionized
Non-unionized

38%

59%

Female Managers
Male Managers

60%

62%

Female Sr. Managers
Male Sr. Managers

Unionized

41%

Persons with Disabilities
48%
52%
2% of employees identify as
persons with disabilities
98% of employees do not
identify as persons with disabilities
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Advertising
APTN has served Indigenous Peoples
and Canadian audiences for over two
decades. Every year, APTN continues to
evolve as our community of Indigenous
talent grows. We continue to uplift and
showcase Indigenous storytellers while
creating meaningful connections with
our audiences.
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CHALLENGES
APTN’s launch on Sept. 1, 1999
represented a significant milestone
for Indigenous Peoples across
Canada. As Canada’s first national
Indigenous broadcaster, we have a
responsibility to our communities
and to each other. We strive to
stay true to our roots in all that
we do. Our responsibilities and
commitments do not come without
challenges. Generating revenue from
advertisers has been a consistent
challenge since APTN’s inception.

National advertisers, which have
always comprised the majority of
APTN’s revenue, base their spending
on audience numbers measured by
Numeris, which does not reflect our
primary audience.
This is still a significant hurdle for
APTN. However, we have recently seen
a shift in the way advertisers value
our network. Major brands are seeing
the benefits of reaching our primary
audience and supporting Canada’s
first national Indigenous broadcaster.

The continuing rise of digital
advertising has made it more
challenging to generate television
advertising revenue for APTN. Digital
advertising has increased its share of
media from 20% to over 56% in the last
10 years, growing at the expense of all
media, including traditional television.
Below is some recent data on advertising
revenue by media in Canada.

Advertising Revenue by Media Cdn $ net – millions
10000
8000
6000
4000
2000
0
2013

Television

2014

Newspaper

2015

Radio

2016

Internet

2017

General Magazines

2018

2019

Based on our internal survey of
Indigenous Peoples in Canada, we
know that 43 % of Indigenous Peoples
over 18 who receive APTN in their
home are tuning in on a regular basis.

Out-of-home

Sources: Television: Linear revenue - Statistics Canada (2013 - 2019); Online revenue - thinktv estimate; Daily & Community Newspaper: News Media Canada; Radio: CRTC;
Internet: IAB Canada; General Magazine: Numerator (2013-2019); Outdoor: Estimate of net revenue based on Numerator data.
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SPOTLIGHT ON SUCCESS
2021-2022 ACCOMPLISHMENTS
The network continues to commission quality television programs comparable
to other national networks. With marketing budgets at a fraction of other
broadcasters’ budgets, promoting these programs to a national audience
(Indigenous and non-Indigenous) is a challenge.
APTN HD

586,000

1.1 million

1.2 million

2.1 million

Primetime Average
Weekly Reach

Run of Schedule
Average Weekly Reach

Primetime Average
Monthly Reach

Run of Schedule
Average Monthly Reach

275,000

532,000

603,000

1,034,000

Primetime Average
Weekly Reach

Run of Schedule
Average Weekly Reach

Primetime Average
Monthly Reach

Run of Schedule
Average Monthly Reach

APTN+ (aptn e, aptn w)1

ONLINE AUDIENCE – APTNTV.CA AND APTNNEWS.CA2

1
2

354,000+

470,000+

278,000+

Monthly Sessions

Monthly Page Views

Monthly Users

*Statistics based on Numeris TV Meter, Fall 2021, APTN+ and APTN HD, Ind 2+, 2a-2a and Prime time, Total Canada, AvWkRch, AvMRch
Compiled from Google Analytics statistics, September 1, 2021 - August 31, 2022
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SALES STRATEGIES
APTN’s commitment to being recognized by advertisers and marketers for its
distinct value is still our main objective. The network continues to educate the
advertising community on the buying power of our audience. The purchasing
power of Indigenous Peoples is expected to increase fourfold as education and
employment outcomes continue to trend upwards.
It is essential for APTN to expand its sources of revenue from advertising
in order to maintain and grow the network. The media landscape is highly
competitive for all television broadcasters. Capturing advertisers’ attention,
gaining their interest and securing their investments continues to be an uphill
battle, as there are numerous options and mediums available.
In ongoing efforts to diversify our sources of revenue, APTN continues to:
Stay Current — Regularly update APTN’s highlight reel, media kit and website
to keep clients and advertisers aware of the network’s new programming. We
also continue to highlight APTN’s role, successes and strengths in the Canadian
broadcasting landscape.
Leverage Data — Offer the latest data, as it pertains to programming, for both
established and newly-acquired programs.
Increase Awareness — Promote APTN’s new commercial availability of nonstandard formats among advertisers, including sponsorships, billboards, closed
captioning, snipes and lower thirds.  
APTNTV.ca and APTNNEWS.ca Featured Advertising — Big box ads and
leaderboard.  
Utilize Audience Tracking Tools — Employ website audience demographic data
to assist in selling aptntv.ca for online advertising.
Focus on Continuous Engagement — Share information with the advertising
community through presentations, contest, bulletins and events and educate
them on Indigenous Peoples and their cultures.

APTN maintained its long-standing
clients and added over 40 new
advertisers this past fiscal. Here are
just a few of the new advertisers for
aptntv.ca and linear television:
Bell Canada
Best Buy  
Bow Valley College
Canadian Olympic Committee
CMHC: Canada Mortgage and Housing Corporation
Congress of Aboriginal Peoples
Dexcom
Export Development Canada
Interac
LensCrafters
Liberal Party of Canada
Lindt
McCormick & Company
Mental Health Commission of Canada
Royal Bank of Canada
Southern Chiefs’ Organization
STORYHIVE
Stratford Festival
TD Canada Trust
The Clorox Company
Ultima Foods
Unilever
Visa
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Setting the
Technological Pace
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From the digitalization of the consumer experience to the ever-changing media
landscape, APTN continues to adapt and stay one step ahead. The network is
committed to facing its challenges head-on and will continue to provide a cuttingedge experience for another 20 years and beyond.

AHEAD OF THE CURVE
In September 2019, APTN launched APTN lumi, igniting an undeniable drive to
advance our digital and engineering capabilities, both on the front end and the
back end. APTN lumi is home to the largest collection of Indigenous stories and
Indigenous language content together in one streaming platform. Our digital
media department has made several enhancements to the APTN lumi platform,
including the addition of a new search function, redesigning the home page and
improving the performance of the platform to enhance the user experience.
APTN continues to automate our workflow by integrating our proprietary
Media Asset Management (MAM) system with our over-the-top (OTT) video
delivery platform and our scheduling system.  
Through this process of building our digital infrastructure, our internal teams
continue to explore and learn new digital skills. For example, APTN has adopted
the Interoperable Master Format (IMF) as the network’s mezzanine-level file
format. IMF is a single, interchangeable master file format that has been rooted
in the motion picture industry for many years. By adopting and integrating IMF,
APTN is able to exchange digital assets in a standard, efficient and automated
way. A number of our Avid editors and master control operators are learning
how to create IMF packages. Meanwhile, other APTN employees are building on
their current skillset and making a point of learning in-demand digital skills.

MOVING FORWARD
Looking ahead, our digital media department is looking to make APTN lumi
available on other streaming platforms through new distribution partnerships
that will increase our audience reach. As of August 2022, American audiences
can stream our content anytime, anywhere via our USA affiliate, All Nations
Network (“ANN”). Comcast Xfinity customers can subscribe to ANN for access
to an ever-expanding catalogue of inspiring, enlightening and entertaining
stories by, for and about Indigenous Peoples across Turtle Island. We are thrilled
about this recent partnership with Comcast, which will help connect Indigenous
and non-Indigenous viewers in the United States.
The network is working hard to update, enhance and optimize APTN’s digital
properties through an integrated strategy. The development of new digital
features will also promote deeper user engagement and will enhance our
viewers’ experience with the APTN lumi platform.
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Our Stories,
Told Our Way
APTN News gives viewers an in-depth look
at the stories affecting Indigenous Peoples
across Canada and around the world. Our
award-winning coverage includes political
and social conversations that are often
ignored, under-reported or misunderstood
by mainstream news media.
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SPOTLIGHT ON SUCCESS
2021-2022 Accomplishments  

many children lost their lives. Our series, Surviving Day School, dives into this
relatively unknown, dark chapter of Canadian history.

SPECIAL NEWS PROGRAMMING
Our journalists and broadcast professionals in bureaus across the country provide
national news and event coverage on Indigenous Peoples across Turtle Island.

Before winning the Canadian Screen Award for Best National Reporter in 2022,
our journalist and camera/editor team travelled to the Vatican in Rome, Italy, to
cover the Indigenous delegation’s trip and the apology from Pope Francis for
the deplorable actions by members of the Catholic Church towards residential
school Survivors.

For the first time in Canada’s history, production of the federal leaders’ debates
included Indigenous media representation. APTN journalist Melissa Ridgen
became the first Indigenous journalist to represent a national Indigenous
broadcaster at the televised federal debate. APTN News was an editorial
partner in the Debate Broadcast Group, which is selected by the Leaders’
Debates Commission. The Debate Broadcast Group partners produce the
highest-quality journalism across traditional and digital platforms. APTN also
carried both televised and online livestream translations of the French and
English language debates in Indigenous languages, including Ojibwe, Innu,
Inuktitut, Dene and Cree.
Our news programs, APTN National News and Nouvelles Nationales d’APTN
produced pre- and post-debate shows in English and French to bring more
context to matters of Indigenous concern and to provide analysis of the
platforms and the performance of the party leaders.
APTN News carried live poll results throughout the evening during our
coverage of Canada’s 44th general election. Throughout the campaign, our
journalists kept Indigenous Peoples informed on key ridings. APTN News
focused on areas where Indigenous Peoples’ votes could impact their riding as
well as when Indigenous candidates were on the ballot.
Our Stories of Survival series shared the experiences and memories that were
triggered when the Tk’emlúps te Secwépemc Nation in British Columbia
announced they had found 215 unmarked graves at the site of the former
Kamloops Indian Residential School. We continue to prioritize announcements
about the ongoing recovery of unmarked graves from Indigenous nations
across the country. The process and reporting on these recoveries must be
Indigenous-led. It is the only way forward.
Following this story, an APTN investigation obtained documents from the
federal government that details the mystery around Indian Day Schools. Day
Schools had little to do with education and were set up to assimilate First
Nations, Inuit and Métis children into Canadian society. Up until now, it was
unknown just how appalling the conditions at these schools were and how

APTN News brings the voices of Indigenous Peoples to the forefront of
the national dialogue, covering stories on climate change, Indigenous
language revitalization, perceptions of reconciliation, Indigenous athlete
accomplishments, art, music and how Indigenous youth are leading the way to
reclaiming their place on our lands.
With an eye to the new, our journalists also encourage Canadians to have
an open dialogue on Canada’s history with Indigenous Peoples. The original
Treaty 11 document, on loan from the Library Archives of Canada, is finally
making its way back north in commemoration of the 100-year anniversary
of the last signed numbered Treaty in Canada. APTN News is committed to
creating change through education and awareness for Indigenous Peoples
and all Canadians. Our newscast covers the stories that others won’t, six days
per week.
Visit aptnnews.ca to learn more about these stories and many more from APTN
National News.
APTN INVESTIGATES
APTN Investigates is the first Indigenous investigative news program in Canada.
Produced by award-winning journalists, APTN Investigates offers hard-hitting
investigative reports that expose injustices and uncover the truth for First
Nations, Inuit and Métis people. Following its win at the 2022 Canadian Screen
Awards for Best News or Information Series, APTN Investigates enters its 13th
season geared up and ready to deliver stories like never before.
Our critically-acclaimed journalism team continued to dive deep into the
stories that had more to tell. As just one example among many, we looked into
why police were called to reinvestigate the deaths of 14 Indigenous people in
Thunder Bay. A confidential report obtained by APTN revealed that the deaths,
which spanned more than two decades, were not handled properly by Thunder
Bay police when they initially occurred.
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APTN Investigates also answered the call to seek answers and bring awareness
to #MMIMB: the 600+ Indigenous men and boys who have been murdered or
have gone missing since 1974. The issue of missing and murdered Indigenous
men and boys has long been neglected by Canadian media.
Terms like “voter suppression” and “disenfranchisement” are being used in
relation to various situations that affected Indigenous voters in the federal
riding of Kenora this past election. In Disenfranchised, APTN Investigates
visited Kenora to probe into why services provided by Elections Canada during
the last federal election were unsatisfactory to a handful of First Nations
communities. APTN Investigates seeks to uncover why this was an issue to
begin with and why Elections Canada is doing its own investigation.
NOUVELLES NATIONALES D’APTN
APTN celebrated the three-year anniversary of its French national news program,
Nouvelles Nationales d’APTN, in August 2022. APTN has offered French-language
programming for several years, but this weekly program is the network’s first French
national news program intended for an Indigenous audience. We will continue to
delve into the one-of-a-kind national stories of francophone Indigenous Peoples.
Highlights from this year include:
• After decades without power, the Anishinaabe community of Kitcisakik has
reached an electrifying development deal.
• The signing of a memorandum of understanding for caribou hunting
between the Cree and the Innu.
• In Nova Scotia, a Mi’kmaw fisherman catches baby eels to earn a moderate
living and says the lucrative fishery is his treaty right.
• And why the Cree Nation of Eeyou Istchee is maintaining its firm opposition
to any uranium mining development on its territory.
Nouvelles Nationales d’APTN brings audiences the latest investigations,
extended news stories, interviews and community member profiles to help put
the weekly news into perspective.
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MULTIPLATFORM PROGRAMMING
• Our podcast, APTN News Brief with Rick Harp, brings a condensed version of
the nightly newscast to listeners each morning.
• APTN News produced a series of vignettes for our website which celebrated
Indigenous heroes and historical figures throughout National Indigenous
History Month in June 2022.
• APTN National News consistently provides livestream coverage of major news
stories and events on our website and across our social media platforms.
AWARDS & RECOGNITION
Canadian Screen Awards
Best News or Information Series – APTN Investigates
Best News or Information Segment – “The Death Report,” APTN Investigates
Best National News Reporter – Tina House (Vancouver) *Note: the first
Indigenous person to win in this category*
Canadian Association of Journalists Awards
McGillivray Award – the inaugural award, recognizing the best investigative
journalism, went to APTN News journalists Brittany Guyot and Kathleen
Martens. The team’s Surviving Day Schools entry used freedom of information
requests and other investigative techniques to confirm that Indian Day Schools
have seen student deaths echoing the fatalities at residential schools across
Canada.
SCOOP Award – APTN National News: Tom Fennario, Angel Moore for their
story on how Ottawa reneged on the 2019 commercial fishing licence for
Listuguj over electoral and industry concerns.
World Press Freedom Canada Citation of Merit Award
Kathleen Martens, for her stories on sexual assault and harassment in the
Indigenous community, including a 2021 article revealing assault charges
against a prominent Indigenous healer.
2022 Native American Journalists Association Medill Milestone Achievement
Award (NAJA)
Awarded to Cheryl McKenzie; this award honours an individual who has made a
lasting contribution in media for the benefit of Indigenous communities and the
general public.

PARTNERSHIPS
Part of an ongoing consortium of news organizations and journalism schools
in a collaborative investigative project which will change what Canadians know
about access to basic services within First Nations.
REPRESENTATION ON INDUSTRY BOARDS
The executive director of news and current affairs and other news staff
continue to serve as board members for the Inspirit Foundation, the Canadian
Association of Journalists (CAJ), the Radio Television Digital News Association
(RTDNA), the adjudication panel for the Local Journalism Initiative and the
awards rules committee for the Canadian Screen Awards.
COMMUNITY WORK
The network also makes a conscious effort to connect with its communities
across Canada. This ensures that the content we produce is both relevant and
inspirational to the diverse communities and audiences we serve. Here is some
of the community work the network was involved with this past fiscal year:
• APTN News received an increase in the number of requests from educational
institutions, such as the First Nations University of Canada’s Indigenous
Media Arts Summer Institute
• Our news anchors served as MCs for the Vision Quest Conference plenary
• We made journalistic contributions to other national and local news outlets
and online platforms
MOVING FORWARD
Supporting the development of Indigenous journalists and broadcasters will
keep our fires burning so we can continue to provide news coverage while
bringing more context and understanding to Indigenous matters.
We also continue to focus on mentorships and cross-training in order to
increase our current journalists’ skills and abilities. These are our stories, told
our way.
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Conditions of
Licence
Terms
The licence will take effect 1 September
2018 and expire 31 August 2023. The
network is pleased to report APTN
met all the mandated conditions, for a
discretionary channel, in the 2021-2022
broadcast year.
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APTN CONDITIONS OF LICENCE STATUS
REPORT, BROADCAST YEAR:
SEPT. 1, 2021 – AUG. 31, 2022

APTN has achieved this condition across all
programming feeds in the 2021-2022 broadcast
year. Please see the following table:

Conditions of licence applicable to all APTN feeds

Tracking Canadian Content

1. The licensee shall adhere to the conditions of
licence for discretionary services set out in
Appendix 2 to Standard requirements for television
stations, discretionary services, and on-demand
services Broadcasting Regulatory Policy CRTC
2016-436, 2 November 2016, with the exception of
the general programming requirement set out in
condition of licence 6, and condition of licence 19
relating to high-definition programming.
APTN is pleased to report that all conditions of
licence for discretionary services—governing
everything from advertising limits to described
video requirements and quality standards for
closed-captioning—have all been adhered to for
the broadcast year 2021–2022, which is year four
(4) of our broadcast licence.
2. The licensee shall provide a high-quality, generalinterest television service offering a broad range of
programming that reflects the diverse perspectives
of Aboriginal peoples, their lives and their cultures.
The service will provide a positive window on
Aboriginal life for all Canadians, whether living
in northern or southern Canada. The schedule
will include programming in English, French and
various Aboriginal languages.
APTN’s programming has remained consistently
high-quality during the licence years. We
continue to provide a wide range of programming
in all genres, which reflects the perspectives of
Indigenous Peoples.
3. The licensee shall devote at least 75% of
the broadcast year and at least 75% of the
evening broadcast period to the broadcast of
Canadian programs.

FEED

Day: 6a – 12a

Evening: 6p – 12a

aptn e

82%

77%

aptn hd

82%

77%

aptn w

82%

77%

aptn n

83%

78%

4. The licensee shall broadcast, at a minimum, an
average of eight hours of Canadian programs
between 7 p.m. and 11 p.m. in each broadcast
week that are drawn from the following program
categories set out in Item 6 of Schedule I to the
Discretionary Services Regulations: 2(b) Long-form
documentary, 7 Drama and comedy, 8(a) Music and
dance, 9 Variety and 11(a) General entertainment
and human interest, or that are Canadian regional
productions.
For the purpose of this condition of licence,
“regional production” shall have the same meaning
set out in Group-based licence renewals for Englishlanguage television groups – Introductory decision,
Broadcasting Decision CRTC 2011-441, 27 July 2011.
APTN continues to offer Canadian long-form
documentaries, drama and comedy, music and
dance, variety and human-interest programs
in prime time. While our condition of licence
requires us to offer a minimum of eight hours
per week, the network averages over 15 hours
per week of this type of content on each of our
programming feeds.
5. At least 80% of the programming broadcast
on the service, other than news (program
category 1), current affairs (program category
2 (a) and 3) and sports (program category 6)

(see Item 6 of Schedule I to the Discretionary
Services Regulations), shall be produced by
independent production companies not related
to the licensee. An “independent production
company” is defined as a Canadian company
that is carrying on business in Canada with
a Canadian business address, that is owned
and controlled by Canadians, whose business
is in the production of film, videotape or live
programs for distribution, and in which the
licensee and any company related to the
licensee owns or controls, directly or indirectly
in the aggregate, less than 30% of the equity.
Well in excess of 90% of APTN’s Canadian
content, excluding news programming and
the other categories noted in the condition of
licence, is produced by independent production
companies. Moreover, APTN ensures that all
first-window original productions, representing
the majority of APTN’s content, are produced
by Indigenous-owned production companies.
6. Subject to condition 7, the licensee shall, for each
broadcast year, make sufficient expenditures such
that the undertaking devotes at least 55% of the
previous year’s gross revenues to the acquisition of
or investment in Canadian programming.
APTN was not able to achieve this condition in
2021-2022 due to the production halt caused by
the COVID-19 pandemic that impacted virtually
all Canadian television production in Canada. The
CRTC recognized the widespread production
impact caused by the pandemic, and in
Broadcasting Decision CRTC 2021-274, provided
independent licensees such as APTN until Aug.
31, 2024 to make up for any shortfalls in annual
program expenditures. APTN is happy to report
the producers it deals with have now fully
recovered. The Indigenous production sector is
operating in high gear and APTN has no concerns
about being able to achieve all its programing
spending requirements by Aug. 31, 2024.
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7. In each broadcast year of the licence term,
excluding the final year,‑
a. The licensee may expend an amount on
Canadian programming that is up to 5% less
than the minimum required expenditure for that
year calculated in accordance with condition 6;
in such case, the licensee shall ensure that the
undertaking expends in the next broadcast year
of the licence term, in addition to the minimum
required expenditure for that year, the full
amount of the previous year’s under-expenditure;
b. Where the licensee expends an amount for
that year on Canadian programming that is
greater than the minimum required expenditure
calculated in accordance with condition 6, the
licensee may deduct that amount from the
total minimum required expenditure in one or
more of the remaining years of the licence term.
c. Notwithstanding conditions 7 a) and 7 b),
during the licence term, the licensee shall
ensure that the undertaking expends on
Canadian programming, at a minimum, the
total of the minimum required expenditures
calculated in accordance with condition 6.
APTN was not able to achieve this condition in
2021-2022 due to the production halt caused
by the COVID-19 pandemic that impacted
virtually all Canadian television production in
Canada. The CRTC recognized the widespread
production impact caused by the pandemic,
and in Broadcasting Decision CRTC 2021274, provided independent licensees such as
APTN until Aug. 31, 2024 to make up for any
shortfalls in annual program expenditures.
APTN is happy to report the producers it deals
with have now fully recovered. The Indigenous
production sector is operating in high gear
and APTN has no concerns about being
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able to achieve all its programing spending
requirements by Aug. 31, 2024.
8. On or before November 30 of each year,
the licensee shall file with the Commission a
report on its expenditures for and exhibition of
Canadian programming in a manner and form
prescribed by the Commission.
APTN will continue to file the necessary reporting
immediately following the completion of APTN’s
annual financial statements and related audit.
9. The licensee shall have an adequate number of
members on its Board of Directors to represent
northern and southern Canada, and at least
one member who is selected by the Aboriginal
broadcasting societies that make up the
Northern Native Broadcast Access Program.
APTN’s by-laws are on file with the Commission.
The by-laws provide for adequate representation
by northern and southern Canada and for
the selection of directors by Indigenous
broadcasting societies that participate in the
Northern Native Broadcast Access Program.
10. The licensee shall file, by no later than 30
November in each year, a report signed by a
senior officer of the corporation attesting that
APTN has met the requirements set out in the
conditions of licence regarding the broadcast
of programming in Aboriginal languages
and in the French-language, as well as the
requirement relating to the closed captioning
of the English- and French-language programs
during the previous broadcast year. This report
shall include the following information:
• Weekly amount (time) of programming
broadcast in Aboriginal languages on each
feed, listed separately;
• Weekly and annual amount of Frenchlanguage programming broadcast on each
feed, listed separately;

• Annual amount of English-language
programming broadcast on each feed, listed
separately; and
• Annual amount of closed captioning of the
French-language and the English-language
programming broadcast on each feed, listed
separately.
APTN files an annual report each year before
the end of November via upload to the CRTC’s
secure website. The network will continue to
follow that process and APTN confirms its
various conditions all will be met.
11. The licensee shall file, by no later than 30
November in each year, a report relating to
its independent production activity that shall
include:
• the name of the production for which
APTN has entered into a new production
commitment;
• the name of the production company;
• whether it is “related”;
• the region of production;
• the length of production (episodes and
program running time); and
• the budget of production (to be filed in
confidence with the Commission)

For the purposes of these conditions of licence:
All time periods shall be calculated according
to Eastern Standard Time. Further, the terms
“broadcast year” and “evening broadcast period”
shall have the same meanings as those set out in
the Television Broadcasting Regulations, 1987.

The term “broadcast week” shall have the same
meaning as set out in the Radio Regulations, 1986.
To view APTN’s Independent Production Activity
(Original Productions) for the recently completed
broadcast year, with the exception of related
production budget information that will be filed
in confidence with the Commission, please refer
to Appendix A: Independent Production Activity
(Original Production) 2021–2022.
Additional conditions of licence for APTN North
12. The licensee shall broadcast a minimum of 35
hours of programming in Aboriginal languages
in each broadcast week.
APTN provides an average of 55 hours each
week of Indigenous language content on aptn n.
13. The licensee shall broadcast at least 5 hours
and 30 minutes of news or current affairs
programming in each broadcast week.
APTN averages 12 hours of news or current
affairs programming each broadcast week on
aptn n.
Additional conditions of licence for APTN East
14. The licensee shall broadcast a minimum of 12
hours of programming in Aboriginal languages
in each broadcast week.
APTN provides an average of 14 hours each
broadcast week of Indigenous language
programming on aptn e.
15. Starting no later than the end of the first year
of the licence term, the licensee shall broadcast
a weekly French-language newscast.
APTN provides Nouvelles Nationales
d’APTN, our half-hour French-language news
broadcast, to audiences every Monday.

16. The licensee shall broadcast a minimum of 20
hours of French-langauge programming in each
broadcast week.
APTN averages 22 hours each broadcast week
of French-language programming on aptn e.
17. The licensee shall broadcast at least 5 hours
and 30 minutes of news or current affairs
programming in each broadcast week
APTN averages approximately 12 hours of
news or current affairs broadcasting each
broadcast week on aptn e.
Additional conditions of licence for APTN West
18. The licensee shall broadcast a minimum of 12
hours of programming in Aboriginal languages
in each broadcast week.
APTN provides an average of 14 hours of
Indigenous language programming each
broadcast week on aptn w.
19. The licensee shall broadcast at least 5 hours
and 30 minutes of news or current affairs
programming in each broadcast week.
APTN averages approximately 12 hours of news
programming each broadcast week on aptn w.
Additional conditions of licence for APTN HD
20. The licensee is authorized to make available
for distribution a high definition version of its
service, together with the standard definition
regional feeds of its service, provided that 95%
of the programs on the high definition version
of its service are also broadcast on at least one
standard definition regional feed of the service.
Further, all of the programs making up the 5%
allowance shall be provided in high definition.
For the purposes of this condition, “program”
has the same meaning as that set out in the
Discretionary Services Regulations, or any
successor regulations. .

Almost all content broadcast on aptn hd can
also be seen on one of the SD regional feeds.
There were few instances where content to
aptn hd was truly unique. Only 0.5 hours per
week on this channel were unique during the
fall schedule and only 0.5 hours per week were
unique during our spring season.
21. The licensee shall broadcast at least 5 hours
and 30 minutes of news or current affairs
programming in each broadcast week which
may be unique to the high definition version of
the service and excluded from the calculation
of programs taken from the standard definition
feeds set out in condition 20.
APTN averages approximately 12 hours of
news programming each broadcast week on
aptn hd.
22. The licensee shall broadcast a minimum of 17
hours of French-language programming in each
broadcast week.
APTN broadcasts an average of 18 hours
of French-language programming each
broadcast week on aptn hd.
23. The licensee shall broadcast a minimum of 18
hours of programming in Aboriginal languages
in each broadcast week. This programming may
be taken from its standard feeds and may be
offered at any time over a 24-hour broadcast
day.
APTN offers 19 hours of Indigenous language
programming each broadcast week on aptn hd.
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Programming
APTN connects with its audience
through genuine, inspiring and engaging
entertainment on multiple platforms.

Indigenous Day Live 2022
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WHAT’S ON
Here is a sample list of series from the
2021-2022 linear TV and APTN lumi
season.

Premier Contact

Secret History of the Wild West

Querencia

Moosemeat & Marmalade

Yukon Harvest

Gespe’gewa’gi: The Last Land

Anaana’s Tent
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Fall

SEPTEMBER
TO DECEMBER

MICHIF COUNTRY – SEASON 1

SKINDIGENOUS - SEASON 3

UNSETTLED - SEASON 1

aptntv.ca/michifcountry/

aptntv.ca/skindigenous/

aptntv.ca/unsettled/

Launched:
Sept. 6, 2021
9 x 30-minute episodes
(World Premiere — Michif)
Sept. 12, 2021
(World Premiere — English)
Documentary

Launched:
Sept. 6, 2021
13 x 30-minute episodes   
(World Premiere — Dene)  
Sept. 7, 2021  
(World Premiere — English)   
Documentary

Launched:
Sept. 7, 2021  
13 x 30-minute episodes   
(APTN linear Premiere — Ojibwe)  
Sept. 8, 2021  
(APTN lumi Premiere — Ojibwe)   
Drama

This docuseries explores the unique landscape,
culture and language of the Michif community in
St. Laurent, Man. Indigenous celebrities embark on
a series of exciting expeditions with the locals and
share their own cultures and knowledge.

This documentary series looks at Indigenous
tattooing traditions around the world. The ancient art
of tattooing becomes a lens for exploring some of the
planet’s oldest cultures and their unique perspectives
on life, identity and the natural world. Returning for its
third season, Skindigenous profiles some of the most
talented Indigenous tattoo artists in the world.

Unsettled follows an urban Indigenous family who
lose their fortune and must move to a northern
First Nation. Follow the trials and tribulations
of the Keetch family as they uproot their family
and navigate the complex realities of living on a
reserve. Now, everything they’ve worked for is
compromised—including their marriage.
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Winter

7TH GEN – SEASON 1

JANUARY
TO APRIL

2022 HOCKEY NIGHT IN CANADA CREE

DJ BURNT BANNOCK - SEASON 1

aptntv.ca/7thgen/

aptntv.ca/hockey/

aptn.ca/media-centre/shows/dj-burnt-bannock/

Launched:
Jan. 5, 2021  
10 x 30-minute episodes   
(World Premiere — English & Cree)  
Documentary

Launched:
March 5, 2022
6 x 180-minute episodes
(APTN Premiere — Plains Cree)
Live Sports

Launched:
April 11, 2022  
6 x 10-minute episodes   
(APTN lumi World Premiere — English)  
Drama

This series celebrates incredible young Indigenous
leaders from across Canada who are making a
tremendous impact, despite the obstacles they’ve
faced.

APTN and Sportsnet hit the ice with more NHL
hockey in Cree! This series of six games features
all seven Canadian NHL teams in action, with
commentary from play-by-play broadcaster Clarence
Iron, host Earl Wood and analysts John Chabot and
Jason Chamakese.

DJ Burnt Bannock follows Kevin Cardinal, a
struggling Cree DJ who is determined to chart his
own path. He must prove to himself and the world
that he has what it takes to achieve stardom, but
his journey is about to go terribly wrong. With
support from his cousin Allan and tough love from
his Kookum, Kevin is ready to take on the world.
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Spring & Summer

PREMIER CONTACT – SEASON 1

DR. SAVANNAH: WILD ROSE VET – SEASON 1

MAY
TO AUGUST

LIL GLOOSCAP AND THE LEGENDS OF
TURTLE ISLAND – SEASON 1

aptntv.ca/premiercontact/

aptntv.ca/wildrosevet/

aptntv.ca/lilglooscapandthelegendofturtleisland/

Launched:
Launched:
May 2, 2022
3 x 60-minute episodes
(World Premiere — French)
Documentary

Launched:
May 4, 2022  
9 x 30-minute episodes   
(World Premiere — English)  
May 5, 2022  
(World Premiere — Cree)  
Documentary

Launched:
May 7, 2022  
13 x 30-minute episodes  
(World Premiere — French)  
May 8, 2022  
(World Premiere — English & Maliseet)  
Children & Youth

Meet Dr. Savannah Howse-Smith, a veterinarian
based in rural Alberta, who has embarked on a
journey to discover her Métis roots while tackling
daily challenges at the Rocky Rapids vet clinic. From
wildlife rescues to performing a C-section on a cow,
no job is too big or too small for Dr. Savannah.

This animated series depicts Glooscap during his
childhood where he, his mischievous twin brother
and other future heroes go on exciting adventures
guided by Meme Muwin. Together they solve
problems and learn important lessons along the
way.

Premier Contact is a French-language documentary
series that follows six Canadians from Quebec
who admit to having prejudices against Indigenous
Peoples. Over the course of 18 days, the participants
step outside of their comfort zones and confront their
preconceived ideas to discover the communities and
lived experiences of Indigenous Peoples in Quebec.
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SHADOW OF THE ROUGAROU – SEASON 1

APTN INDIGENOUS DAY LIVE 2022

aptn.ca/media-centre/shows/shadow-of-therougarou/

aptn.ca/media-centre/shows/aptn-indigenousday-live-2022/

Launched:
May 9, 2022  
6 x 6-minute episodes  
(APTN lumi Premiere — English)  
Drama

Launched:
June 18, 2022
1 x 120-minute episode  
(World Premiere — English)  
Variety and Performing Arts (live event)

Set amidst the 19th century fur trade, Shadow of the
Rougarou follows Métis-Cree fur trapper sâkowêw as
she navigates the harsh mountain wilderness, colonial
hostilities and the search for home, all while reliving
her desperate escape from a monstrous rougarou.
Following a trail of blood, a hostile gang of wolfers
and her own forgotten footsteps, she pushes into the
darkness to face the curse that ripped her life apart.

APTN Indigenous Day Live 2022 is a powerful
celebration of the summer solstice and National
Indigenous Peoples Day. Featuring artists from
a variety of disciplines, this event highlights
Indigenous Peoples’ unparalleled artistic and cultural
achievements.
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